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SECTION – A 

Answer any FIVE of the following questions. 

 HÐóþ° I§æþ$ {ç³Ôèý²ËMæü$ çÜÐèþ*«§é¯èþÐèþ$$Ë$ {ÐéÄæý$$Ðèþ$$. (5  5 = 25 marks)  

1. Social media. 
 Ýë…íœ$Mæü Ð@þ*«§æþÅÐ@þ*Ë$. 

2. Campaigns. 
 {ç³^éÆ>Ë$. 

3. Digital consumers. 
 yìþhrÌŒý Ñ°Äñý*Væü§éÆæÿ$Ë$. 

4. Social publishing. 
 ÝëÐ@þ*hMæü {ç³^èþ$Ææÿ×ýË$. 

5. Business ethics. 
 ÐéÅ´ëÆæÿ ÑË$Ð@þË$.  

6. Twitter. 
 sìýÓrtÆŠÿ.  

7. E-marketing. 
 D&Ð@þ*ÆðÿPsìý…VŠü. 

8. Customer service mechanism. 
 Rê™é§éÆæÿ$ õÜÐ@þË Ñ«§é¯@þÐ@þ¬. 

9. Merchandising. 
 Ð@þ$Æðÿa…Oyðþh…VŠü.  

10. Chatting. 
 ^ésìý…VŠü. 
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SECTION – B 

Answer ALL the questions. 

 A°² {ç³Ôèý²ËMæü$ çÜÐèþ*«§é¯èþÐèþ$$Ë$ {ÐéÄæý$$Ðèþ$$. (5  10 = 50 marks) 

11. (a) Write a note on strategic marketing. 

  Ð@þNÅà™èþÃMæü Ð@þ*ÆðÿPsìý…VŠüOò³ ÐéÅÝë°² {ÐéÄ¶ý$…yìþ.  
Or 

 (b) Explain the social media planning process. 

  Ýë…íœ$Mæü Ð@þ*«§æþÅÐ@þ*Ë {ç³×êãMæü {ç³“MìüÄ¶ý$¯@þ$ ÑÐ@þÇ…^èþ…yìþ.  

12. (a) Explain the social media marketing segments. 

  Ýë…íœ$Mæü Ð@þ*«§æþÅÐ@þ$ Ð@þ*ÆðÿPsìý…VŠü òÜVŠüÐðþ$…sŒýÞ¯@þ$ ÑÐ@þÇ…^èþ…yìþ.  
Or 

 (b) Describe the online communities. 

  B¯ŒþOÌñý¯Œþ MæüÐ@þÊÅ°sîý‹Ü° ÑÔ¶ý©MæüÇ…^èþ…yìþ.  

13. (a) Explain the role of social media in marketing research. 

  Ð@þ*ÆðÿPsìý…VŠü ç³ÇÔZ«§æþ¯@þÌZ Ýë…íœ$Mæü Ð@þ*«§æþÅÐ@þ*Ë ´ë{™èþ¯@þ$ ÑÐ@þÇ…^èþ…yìþ.  
Or 

 (b) Explain the social media sites of FaceBook and YouTube. 

  õœ‹Üº$MŠü Ð@þ$ÇÄ¶ý¬ Ä¶ýÊr*Å»Œý Ýë…íœ$Mæü Ð@þ*«§æþÅÐ@þ*Ë¯@þ$ ÑÐ@þÇ…^èþ…yìþ.  

14. (a) Explain the objectives of E-marketing. 

  D&Ð@þ*ÆðÿPsìý…VŠü «§óþÅÄ¶ý*Ë¯@þ$ ÑÐ@þÇ…^èþ…yìþ.  
Or 

 (b) Describe the online advertising. 

  B¯ŒþOÌñý¯Œþ {ç³MæürË¯@þ$ ÑÔ¶ý©MæüÇ…^èþ…yìþ.  

15. (a) Explain the methods of E-marketing. 

  D&Ð@þ*ÆðÿPsìý…VŠü ç³§æþ®™èþ$Ë¯@þ$ ÑÐ@þÇ…^èþ…yìþ.  
Or 

 (b) Write a note on sales promotion and public relations.  

  AÐ@þ$ÃM>Ë {´ù™éÞçßýÐ@þ¬ Ð@þ$ÆæÿÄ¶ý¬ {ç³gêçÜ…º…«§éËOò³ JMæü °Ðóþ¨Mæü¯@þ$ {ÐéÄ¶ý$…yìþ.  
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